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The Challenge

AWI 6 s web hadrgewsne n c
to 18 separate sites requiring
replicated and manual
administration of content on a
day to day basis. AWI had a
need to streamline the delivery
of content within a consistent
user interface. The redesign of
the sites provided the
opportunity to improve the
usability of the site whilst
presenting different users with
quick and easy access to the
information and services they
required.

The Goals

Consolidate 18 web sites
into one online portal
Deliver a consistent
interface for a broad target
audience

Provide support for
multiple languages
Maximise speed to market

The Solution

By utilisiOM§anBedc L
our implementation services,

AWI was provided with a CMS
platform that delivered value for
money and delivered advanced

user management features

through the inclusion of

RedDot 6s LiveSery
personalised content and user
registration functionality all

within one online portal.

In addition, Re d Dot 6 s
LiveServer provided the
necessary security framework
for a number of web
applications along with
extensive and flexible search
capabilities through the
integrated of the Verity K2
search engine.

Success Story

Australian Wool Innovation (AWI) was looking to deliver greater reach, efficiency,
effectiveness and ultimately greater influence with its stakeholders through online
channels. AWI identified that this could be facilitated through the consolidation of
their numerous websites, improvement of the site information architecture and
delivery of a standardised communication interface underpinned by a Content
Management System (CMS) and a linked email marketing platform to enhance
stakeholder communications. These systems were also supported by a Digital
Asset Management system (DAM) that provided centralised management of
digital assets.

AWI appointed 5Limes as their partner to deliver the solution and integrate 18
separate web sites into one online site. The new site is managed by the RedDot
CMS and delivered through RedDotd &iveServer platform which delivers
personalised content that respects the various relationships AWI has with its
growers, buyers and end consumers.

The Traction eMarketing platform was integrated into the solution to synchronise a
u s e to érdine profile in a two-way communication mechanism that engages
users and links marketing communications with their online behaviour. The
integration between Traction and LiveServer now provides a single user profile
and allows a more complete understanding of user interaction. Information such
as bounced email reports and opt-in status is now shared between both systems
therefore closing the marketing loop and ensuring that registered users can
always see their live opt-in status and update details of their AWI subscriptions.
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The RedDot CMS is also
utilised to manage the
creation of the newsletters
which are then published to
the Traction platform to
create consistent
communications to site
users through a seamless
interaction that respects
users preferred delivery
methods (SMS notification,
RSS feeds and even text
variants).

The CMS also supported
the creation of multilingual
s content for 4 languages
= ke S22 ’ and provides semi-
Wi automated translation of
content.
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http://www.wool.com/default.htm

Technology

The technology platform
comprises three core
components:

RedDot 6s
Management System
RedDot és LivesSe
personalised content &

Verity site search

Canto Cumulus Digital

Asset Management System
Traction Marketing Tool

RedDot CMS

RedDot provides organisations
with comprehensive content
management software solutions
to communicate clearly through
the web and across the
enterprise.

Traction System

Implementing RedDot's Content
Management System in
conjunction with Traction's
Digital Marketing Platform
enables organisations to engage
the full spectrum of digital
communications on a
personalised basis whilst
building user profiles based on
online interactions.

Canto Digital Asset
Management

Canto Cumulus is a powerful
digital asset management
system integrated into the
RedDot CMS to provide effective
control and workflow
management of rich media
assets in both an online and
offline environment.

Conten-

ON THE FARM

Retailer toolkit

The Australian wool industry Innovation
has come a long way since : present the
1807 when the first bale of S ig d at the 2009
Australian wool was se. " Melbourne Fash

Home

Welcome to the new wool.com

AWl invests in research, development, i
marketing along the global supply chain
wool,

fibre to fashion . woolgrowers to retailers

6 YV —=>

WooLmark  MERING  MERINO, Kniting

‘opmaking
Yam spinning
Dyeing and Finishin

Making Up Design & Market

O THE FARM MANUFACTURING

Your AWI

‘Welcome to your new website - wool.com. This is AWIs indusiry portal, designed to give
‘you information and business tools acCross the wool pipeiine.

If you have any the site, please For general
enquires, please contact us for more assistance.

We look forward 5 working with you online o buid demand for Australian Merino wool.

~ Your Marketplace Contacts

Knited
DPK AUSTRALIA PTY LTD
Macquarie Textile Solutions
Taior

DPK AUSTRALIA PTY LTD
Macquarie Textile Solutions
Knited Yarn

Macquarie Textile Solutions
Other

ABMT Textiles (Shanghai) Ltd

Market Information

AWIS Wool Market Review - 7 November 2008
The Australian wool market finished 2 4% lower, on average, at sales in Newcasile, Helbourne and Fremantie this wee.
18 February 2008

AWIS Wool Market Review - 22nd February 2008
The Australian wool market finished 2.1% lower, on average, at sales in Sydney, Melbourne and Fremantle this week &
19 February 2000

AWIS Wool market review - 21 November 2008
In a three day sale in Mzbournz (when only New Zealand wool was sold on Tuesday) and & two day sale in Sydney,
the
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Login to AWI

Email*

Password*

Forgotten your password?

Media Centre
Australian wool inspires new directions in Austral
Workd retairs told wool supply inked to price

MerinoFresh™ deiivers easy-to-care shower freshnes.

Top of page

Retailers Media Centre

Events

No file in your downioad list

~ Your details

Your name
Tony Testuser

Email

tony testuser@Simes. comau
Primary group
‘Woolgrower

Update your detaile

 Your Business
Last Updated
%Content Complete
Views this month
Views Total

Bookmarks

 our most popular tags.

Alternatives to Mulesing Breeding
Corporate Flystrike Control Shearing

~ Your Grower Tools

Liceboss com.au

Regular site visitors
are provided with
access to targeted
content based upon
their area of
interest. In addition,
wool growers and
retailers are also
given access to
decision support
tools, industry alerts
and online
education
resources.

Your AWI
provides logged-in
users with site
specific
bookmarks,
content rating,
article comments,
marketplace
contacts and the
ability to subscribe
to email alerts and
targeted
publications.

Level 7, 491 Kent Street, Sydney NSW 2000
Ph: +61 2 9321 1555 Fax: +61 2 9261 8712
www.5limes.com.au info@5limes.com.au
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